
Ad Analysis: Before / After Comparison

Current issues and proposed fixes for Bubs Naturals, Vital Proteins, and Sports Research ads.

1. Video Hooks (First 3 Seconds)

Brand BEFORE (Issue) AFTER (Fix)

Bubs Naturals Video is long, opens with a direct product pitch, 
doesn't spark curiosity.

Option 1: "3... 2... 1..." reverse countdown + an 
unexpected visual beat (a glass slamming onto a 
table). Product enters after second 4.

Option 2: Confusing / inverted frame (upside-
down or extreme close-up) for 2s, then "What did 
you just see?"

Vital Proteins Visuals and music are strong, but the headline 
isn't compelling and doesn't create curiosity.

Option 1: Opening frame with bold text: "80% 
GET THIS WRONG" — existing scene 
continues behind it, text disappears after 1.5s.

Option 2: Video appears to freeze at second 1 
("STOP" text), then continues with "You almost 
missed this."

Sports 
Research

Opening doesn't grab attention, slow entry into 
the topic, not memorable.

Option 1: Extreme close-up / unrecognizable 
texture (a sweating hand, etc.) for 1.5s, then the 
camera rapidly pulls back.

Option 2: Fake notification screen ("Don't close 
this before it's done") for 1s, then the real video 
begins.

2. Google Ads Headlines (Price + Clarity First)

Brand BEFORE (Issue) AFTER (Fix)

Bubs Naturals Already clear, with a discount stated, but the 
price isn't prominent in the headline.

"30% Off Collagen Peptides — Ends Tonight, 
Only $XX"

Vital Proteins Has an offer, but the headline isn't compelling 
and doesn't create curiosity.

"Vital Proteins Collagen: 20% Off Today Only 
— $XX, Ships Free"

Sports 
Research

Just product + price written plainly, boring, no 
urgency element.

"Only 200 Left: Sports Research Collagen $XX 
— Order Before It's Gone"

General Principle

For video ads, the priority is curiosity and stopping the scroll — the product and message are deliberately delayed. For 
Google Ads, the user already arrives with search intent, so the priority is price, a clear offer, and urgency; mysterious or 
surprising hooks are not used here.



Appendix: Real Ad Examples
Screenshots collected from Meta Ad Library and Google Ads Transparency Center (captured July 7, 2026), used as 
reference for the current live creative of each brand.

Bubs Naturals — Meta Ad Library

Active ad, started July 3, 2026. Copy opens with a gym-owner testimonial: "As a gym owner, there's three things I always look for 
when it comes to creatine..." followed by a numbered list (science-backed, clinically studied amount, trust).

Bubs Naturals — Meta Ad Library (video)

Video creative: "3 Reasons I Recommend Bubs Creatine As A Gym Owner" / "For me to offer creatine to my members." CTA: "Get 
20% Off - Limited Time Only."

Sports Research (Sweet Sweat) — Meta Ad Library



Active ad, started June 16, 2026. Copy: "Every workout tells a story. The discipline. The intensity. The moments that push you past 
your limits. Your body feels it — and sweat is the signal."

Beauty Collagen — Meta Ad Library (video, IT market)

Video ad in Italian: "Fino al 30% di Sconto" (Up to 30% off), Shop Now CTA. One of 36 creative variations running under the 
same campaign.

Bubs Naturals — Google Ads Transparency Center



61 ads found for bubsnaturals.com. Headlines: "Boosts Strength & Power - Support Your Muscles & Brain" and "100% 
Creapure® Creatine - Rigorously 3rd Party Tested" with a "20% off Subscriptions" badge.

Bubs Naturals — Google Ads Transparency Center (detail)

Text ad detail: "100% Creapure® Creatine - Rigorously 3rd Party Tested." Last shown July 7, 2026. Format: Text.

Bubs Naturals — Google Ads Transparency Center (detail)



Text ad detail: "Boosts Strength & Power - Support Your Muscles & Brain." Last shown July 7, 2026. Format: Text.

Vital Proteins — Google Ads Transparency Center

Headline: "Vital Proteins™ Canada - Place Your Order Today." Includes sitelinks (Latest Offers, Shop All, Contact Us, Sign-Up) 
and a "10% off Subscribe & Save" badge, pricing from CA$40.00.

Sports Research — Google Ads Transparency Center



Image/shopping-style ad: "Sports Research | Marine Collagen..." Last shown July 7, 2026. Format: Image.



Recommendations

What's Working (Common Pattern Across Competitors)

Across the ads reviewed, the most common and generic format is a trainer, a specialist doctor, or an everyday person 
talking at length about the product — explaining its benefits, features, and repeatedly emphasizing that it has been 
scientifically tested. This format is widely used because it builds credibility, but it also tends to feel slow and repetitive 
when the talking segment runs too long.

On the visual side, what works best is a simple, uncluttered background in a single solid color, paired with upbeat, 
cheerful music. The ad should get straight to the point instead of easing into it slowly, so that Meta users are not bored 
before the message even lands. Keeping the setup minimal keeps attention on the product and the message rather than 
on distracting scenery.

Google Ads Headline Recommendations by Brand

Bubs Naturals: Should add image snippets to the ad, since the current listings rely on text only and lose visual impact 
next to competitors that show the product.

Vital Proteins: Should use stronger, more compelling headlines, since the current copy is clear but doesn't create 
curiosity or urgency.

Sports Research: Should add the price directly to the ad, since it is currently missing and leaves the offer feeling 
incomplete compared to competitors.

Final Picks

Video Hooks: The Sports Research fixed version was selected as the strongest direction — the extreme close-up 
opening followed by the camera pulling back creates a cinematic, attention-grabbing entry that fixes the brand's biggest 
issue (a slow, unmemorable opening).

Google Ads Headlines: The Bubs Naturals headline was selected as the strongest direction — leading with the 
discount and adding a clear deadline creates urgency while keeping the price front and center.


